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~BUYING & SELLING A HOME

Unusual homes, unusual thinking

Rules get thrown out
for these very distinct
and unique properties

LEANNE DELAP

SPECIAL TO THE STAR

It was in 2003 that interior designer
Elaine Cecconi found her dream lot.

It was more than a little unconven-
tional: There was a haphazard house
sart of tacked on to the back of a semion
Dundas St. W., but it sat on a good-sized
chunk of property, albeit landlocked by
limeways.

“I did everything that I tell my clients
1ot to do,” says Cecconi, one half of
ipscale design firm Cecconi Simone,
along with Anna Simone.

Cecconi is planning to put her unusual
home — a high-design, 4,000-square-
foot oasis in the middle of Brockton
Village — on the market this spring.

It may take some time to find the right
buyer. The stunning home isn’t the is-
sue. It’s the location.

The house stands, Cecconi concedes,
on the “less noble” side of Dufferin.

“Construction took two years, because
1 had to go before the committee of
adjustments. Then I delayed to get hold
of a piece of land someone bought at a
city auction. But it allowed me to build
at the back of the property with these
beautiful southern exposures.”

If 6A Brockton Ave. were at Summer-
hill Ave. and Yonge St., it would beworth
three times the more-than $2 million
the property will likely be listed at, says
Paul Johnstone, a sales representative
who specializes in unique urban homes
in the city of Toronto.

“But still, price comparisons with oth-
er homes in the area are also out of
whack,” he adds.

Unusual homes, which Johnstone de-
fines as being of notable style, architec-
ture or location, “do not appeal to every-
one. JOY VON TIEDEMANN PHOTOS

“This is never an exercise in square With its modern design and 4,000 square feet of indoor space, this home is an oasis in the middle of Toronto's west-side Brockton Village.
footage. The usual benchmarks — num-
ber of bedrooms, bathrooms, lot size
and the all-important question of loca-
tion — are up in the air.”

These unique homes do fetch a premi-
um.

“The usual benchmarks —
number of bedrooms,
bathrooms, lot size and the
all-important question of
location — are up in the air’

PAUL JOHNSTONE

“Judging exactly what that is is the
secret sauce,” says Johnstone.

There is a catch, he adds. “They defi-
nitely stay on the market longer. But,
then, again, not always. We do many
deals between clients that never hit the
market. Itis very particular. We just sold
(art photographer) Ed Burtynsky a
home; it looks like a classic Victorian on
the outside, but, inside . . . wow!”

Asecret, or found, elementiskey to the
unusual home market. The pizza-deliv-
ery guy has trouble finding Cecconi’s
home. “I sit on the roof deck and watch
friends drive up and turn away, because
they can’t see the home, or they can’t
imagine a home of this scale where it is,”
she says.

Johnstone recently sold a glass house
in the Beaches, at 2 Alfresco Lawn, for
just under $2 million. “This is a house
you could put anywhere in the world
near a body of water.

“It is also of reasonable size, no mon-
ster at 2,000 square feet. It completely
embraces its surroundings.”

Johnstone maintains that the market
for these homes is worthwhile. “When I
first started, another agent said to me,
“You are a dork,’ because I was choosing
such challenging places.

“But it is not about the places, it is —
about the clients! “| sit on the roof deck and watch friends drive up and turn away because they

“The kind of people attracted to un- can't see the home,” says Elaine Cecconi, the Brockton home's owner.
usual homes are the greatest; they are
adventurous, creative individuals who  "“The kind of people atiracted to with an utterly distinctive floor plan. It

Light pours into the Brockton laneway
house at surprising angles.

=]

LARRY ARNAL PHOTO
In the Beach, this glass house recently went for $2 million.

take their time finding something be- o barac —ve e has gone through just a handful of own-
spoke. So much of what we desire as  L/1USUd! TOMES are t?" ers over the years, each of whom seem
consumers these daysis somethingspe- ~ greatest; they are adventurous,  to have added on little bits — a second
cial, something one-off, by asmall pro- - uative individuals who take bedroom, in one instance, a rooftop
ducer, artisanal, something with prove- |, .. . = T deck in another, a gas fireplace in the
nance” hesiid their time finding something living room most recently.”
Johnstone recently sold Grove, “a  bespoke. The place sold for about $900,000.
laneway house in every sense of the “It’s all about surprise,” says John-
word; it's the only home on thislaneway =~ “*4" /91T o stone of the wedged-in home’s appeal.
in the Ossington and Dundas Sts. area. “First, you wouldn't expect to find this
“While on a small lot, the house, itself, house on the laneway, and, second, the i
is quite extraordinary, with windows on interior space and volumes are super- LARRY ARNAL PHOTO

three sides and skylights — light, airy, surprising, bright, airy.” This Ossington-area laneway home sold for $900,000.



